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Museums and Galleries Tariff 
 
Introduction 
 
In response to the many enquiries VISCOPY has had from museums and galleries, 
we offer the following guidelines for licensing our members’ works.  
 

•  VISCOPY now represent over 4000 Australasian visual artists … 
 

•  VISCOPY offers special rates to cultural institutions that represent up to 80% 
discount on our standard tariffs. 

 
In certain circumstances museums and galleries, and their clients, may be able to 
use artistic works under special provisions in the Copyright Act that allow the use of 
copyright material without permission or payment, including the fair dealing 
provisions.  
 
Permission from the copyright owner or a licence from VISCOPY is required for most 
uses. 

 
Rights of copyright owners 
 
Copyright owners have a number of exclusive rights that allow them to control the 
use of their material. These rights are conferred by the Copyright Act 1968 (Cth). 
They are referred to as “economic rights”, as they can be bought, sold and licensed. 
 
In the case of artistic works (including paintings, drawings, sculpture and 
photographs), the rights are: 
 

1. the right to reproduce the work; 
2. the right to communicate the work to the public by electronic transmission (eg. 

email) and by making available online (eg. on a web site); 
3. the right to publish the work. 

 
Generally, if a museum or gallery wants to use an artistic work in one of these ways, 
they need to get permission from the copyright owner or, in the case of works of 
VISCOPY members, a licence from VISCOPY. However, there are some 
circumstances in which permission to use copyright material is not needed because 
of special provisions in the Copyright Act. These provisions are described below. 

 
Moral rights 
 
Creators of copyright material have “moral rights” in their works. These are: 
 

1. the right to be attributed as author of their work; 
2. the right to prevent false attribution of authorship of their work; 
3. the right to prevent their work from being subjected to derogatory 

treatment (the right of integrity). 
 
Derogatory treatment involves doing anything to a work that prejudices the creator’s 
honour or reputation, including materially altering or distorting it. In the case of artistic 
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works, it also means exhibiting the work in a manner or place that is prejudicial to the 
creator. 
 
These rights are separate from the economic rights described above. They always 
belong to creators of works, even if the economic rights are owned by someone other 
than the creator (such as the creator’s employer). Moral rights last for the same 
period of time as the economic rights (generally, the lifetime of the creator plus 70 
years). 
 
Museums and galleries must observe moral rights when they are using artistic works 
in the following ways: 
 

1. by reproduction; 
2. by communication to the public; 
3. by publication; and  
4. by exhibition to the public. 

 
This means that whenever you reproduce or publish an artistic work or communicate 
or exhibit it to the public, you need to ensure that the artist’s name appears on the 
work, and that you do not subject the work to derogatory treatment.  
 
In addition, you need to ensure that you don’t do anything to the original work itself 
that would prejudice the honour or reputation of the artist. 
 
It is important to remember that these obligations arise independently of the 
obligation to get copyright clearances for the use of copyright material. In other 
words, even if you have a copyright clearance to reproduce an artistic work, you still 
need to ensure that you attribute the author and do not treat the work in a derogatory 
way. Licences from VISCOPY contain a requirement that artists’ moral rights must be 
observed. 
 
If the failure to attribute a creator, or the derogatory treatment of a work, was 
“reasonable” in the circumstances then there is no infringement of the rights. There 
are also some special exceptions which allow the doing of certain things with artistic 
works, including restoration or preservation. 
 
One means of compliance with moral rights obligations is to obtain the creator’s 
written consent to do things which might otherwise infringe his or her rights. 
 
For more information about moral rights, see the Australian Copyright Council’s 
information sheet called “Moral rights”, which is available from its web site at 
www.copyright.org.au 
 
If you need advice about moral rights compliance, legal officers from either the 
Australian Copyright Council or the Arts Law Centre may be able to assist you. 
 
Using images under the fair dealing provisions 
 
The Copyright Act allows the use of copyright material without the permission of the 
copyright owner, where the use is a “fair dealing” and is for the purpose of: 
  
1. research or study; 
2. criticism or review; or  
3. reporting the news. 
  

http://www.copyright.org.au/
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A “fair dealing” is any use of a work that would ordinarily be exclusively controlled by 
the copyright owner, including digital uses, and that is “fair” in the all the 
circumstances. 

 
Fair dealing for the purpose of research or study 
 
If a person is undertaking research or study, he or she may make a fair dealing with 
copyright material for that purpose. 
  
The term “research or study” is not defined in the Copyright Act, but in one case the 
court held that dictionary definitions should be applied. “Research” therefore means 
“diligent and systematic enquiry or investigation into a subject in order to discover 
facts or principles”, and “study” means, among other things, “a thorough examination 
and analysis of a particular subject”. 
  
The Copyright Act does not define what is “fair” in the case of the use of an artistic 
work for research or study. However, the Act lists a number of factors that must be 
taken into account when assessing fairness in relation to the reproduction of works. 
These factors are:  
  
1. the purpose and character of the dealing; 
2. the nature of the work; 
3. the possibility of obtaining the work within a reasonable time at an ordinary 
commercial price; 
4. the effect of the dealing upon the potential market for, or value of, the work; 
5. if only part of the work is reproduced - the amount and substantiality of the part 
taken. 
 
Note that if you want to copy something on behalf of a person doing research or 
study (such as a visitor to the museum or gallery), you should not rely on the fair 
dealing provisions, but on the library and archive copying provisions, which are 
discussed below. However, you can allow those doing research or study to have 
access to works in your collection that they can then copy for themselves. If you are 
providing copying equipment for this purpose, you will need to have the requisite 
warning notices on or near that equipment. See the Australian Copyright Council’s 
information sheet called “Copyright obligations: notices on equipment”, which is 
available from its web site at www.copyright.org.au, for copies of the warning notices. 
 
For more information about fair dealing for research or study, see the Australian 
Copyright Council’s information sheet, “Copying for research or study”, also available 
from its web site. 
 
If the person later decides to publish the work, they must apply to VISCOPY for a 
licence. 

 
Fair dealing for the purpose of criticism or review 
 
A person may make a fair dealing with a copyright work for the purpose of criticism or 
review of that work or of another work. In one case, the court described this as a right 
“…to allow use of parts of material to carry out the criticism or review which is 
ordinarily expected or sought by the copyright owner, and which provides information 
and comment for possible consumers and audiences”. 

http://www.copyright.org.au/
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A “sufficient acknowledgement” of the work must be made. This involves 
acknowledging the author and title, or other description, of the work. 
  
Examples of uses that may constitute fair dealing for criticism or review include: the 
inclusion of a reproduction of an artwork from an exhibition in a review of the 
exhibition, or in an article reviewing that work or the works of a particular artist. 
  
However, reproducing works subsequent to the sale of the original, merely to 
comment on the price achieved at sale, or the market generally, is not likely to be fair 
dealing for criticism or review. 
  
In assessing the “fairness of the dealing”, considerations such as the quantity of 
images used and the size of the reproductions relative to the text containing the 
critique or review should be taken into account. For example, the reproduction of an 
image in a magazine over a double page spread with a one-line caption is not likely 
to be fair dealing for criticism or review.  
  
Distorting, cropping or tinting images may not be “fair dealing” for criticism or review. 
In any case, this may infringe the artist's moral right of integrity, as discussed above. 
Artists retain their secondary rights. 

 
Fair dealing for the purpose of reporting the news 
 
Use of a copyright work for the purpose of, or associated with, the reporting of news 
in a newspaper, magazine or similar periodical is not an infringement of copyright. 
  
The author’s name and the title, or other description, of the work must be included 
with the work. This requirement does not apply in the case of reporting news by 
means of a communication to the public, eg. via the Internet, or in a film, eg. on TV 
(although moral rights requirements still apply in these cases). 
  
An example of fair dealing with an image for the purpose of reporting the news might 
be the inclusion of a reproduction of a work in a newspaper article about the 
acquisition, sale or theft of the work. 
 
VISCOPY requests the use of the byline : © the name of the artist/VISCOPY 20-- . 
Artists retain their secondary rights. 
  

General comments  
It is important to note that the fair dealing provisions discussed above are limited  
exceptions to the general rule that you need permission from the copyright owner or 
a licence from VISCOPY (as the case may be) to reproduce images or otherwise use 
them in ways controlled by the copyright owner. 
  
In considering whether the use of a copyright work comes within the fair dealing 
provisions, you should always be willing to take an impartial view and establish the 
facts in each particular instance. What may seem “fair” in one case will not 
necessarily be so in another.  
  



 

 7

You may need to get advice about whether your proposed use is a “fair dealing” for 
one of the above purposes. Either the Australian Copyright Council or the Arts Law 
Centre may be able to give you advice about your position. 
  
If your proposed use does not fall within any of the fair dealing provisions, you should 
get permission for the use. One example of use that does not fall within any of the 
fair dealing provisions is advertising. All advertising uses of the works of VISCOPY’s 
members should be licensed through VISCOPY. 
 
It is also important to ensure, if you are using material under any of the fair dealing 
provisions, that you observe moral rights obligations. 
  
If you are supplying copies of VISCOPY’s members’ works to others, such as 
reviewers or media outlets, or if you are allowing filming to take place within your 
premises, on the basis that particular uses of those works are covered by the fair 
dealing provisions, it is important that you inform those concerned of the conditions 
under which they may be able to use the works. They may need to get their own 
legal advice about their position. If their proposed use is not covered by the fair 
dealing provisions, they will need to a licence from VISCOPY for that use. 
 
Using images under the library and archive provisions 
 
In addition to the fair dealing provisions, the Copyright Act contains special provisions 
allowing libraries and archives to copy and communicate images and other copyright 
material in their collections. These provisions apply to museums and galleries that 
have a collection of material of historical significance or public interest that is 
maintained on a not-for-profit basis for the purpose of conserving and preserving the 
material. Such a collection is considered to be an “archive”. 
 
Like the fair dealing provisions, the library and archive provisions allow the use of 
copyright material without the permission of the owner of copyright and without 
payment. However, there are strict limits on the type and amount of material that can 
be used and procedures to be followed. Also, authors’ moral rights must still be 
observed. 
 
These provisions are very detailed, and in this document we only provide a brief 
summary of the main provisions.  
 
If you want comprehensive information about these provisions, you can find it in the 
Copyright Council’s publication called Libraries and Copyright, which can be 
purchased from the Council. 

 
Copying and communicating images for preservation or replacement 
 
If a museum or gallery holds an original artwork in its collection, it may make a copy 
of that work and communicate that copy for the purposes of: 

1. preservation of the original work against loss or deterioration; 
2. research to be carried out on the premises or at another library, archives, 

gallery or museum. 
 
A copy may be made in any form, including hard copy or digital. 
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If you have made a digital preservation copy under this provision, you can only make 
that copy available online for viewing by visitors within the premises of your museum 
or gallery if: 
 

1. the original artwork has been lost, or has deteriorated, since the 
preservation copy was made; or 

2. the original artwork has become so unstable that it cannot be displayed 
without risk of significant deterioration; and 

3. the terminal on which the work is displayed does not allow visitors to copy 
or electronically transmit the work. 

 
Otherwise, a preservation copy should only be accessible by staff. 

 
Copying and communicating images for administrative purposes 
 
A museum or gallery can copy artistic works in is collection for “administrative 
purposes”. It does not matter whether the work is held in original form (eg. a painting) 
or whether the museum or gallery only has a copy of the work (eg. contained in a 
book in its collection). In both cases, a copy can be made. 
 
The Copyright Act does not explain what “administrative purposes” means, but it 
appears to mean activities related to the administration of the collection. Copying for 
administrative purposes might, for example, include making copies of works for 
insurance or cataloguing purposes.  
 
Digital or hard copies can be made. Digital copies may be made available online but 
only to staff, and only through the use of a computer terminal installed on the 
premises (ie. not remotely). 
 
Copying images on behalf of a researcher or student 
 
In addition to copying original artworks in your collection for research to be carried 
out at your premises or another archive (as discussed above), you are also able to: 
 

1. provide a copy of an original work to a person who wants it for their 
research or study to be carried out somewhere other than your premises 
or the premises of another archive; 

2. copy artworks that you hold, not in original form, but that are contained in 
books in your collection, or that you hold in the form of a copy only, for 
example. 

 
However, there are limitations on what can be copied, and procedures to be followed. 
 
A museum or gallery can supply a copy of a published artwork held in its collection to 
a person who wants the artwork for his or her research or study, provided: 
 

1. the artwork cannot be obtained within reasonable time at an ordinary 
commercial price (ie. it cannot be purchased as separate item eg. in 
postcard or poster form); or 

2. the artwork accompanies text that is being copied for the researcher or 
student (eg. it illustrates an article or a book that has been requested). 
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In the first situation, you must make a “reasonable investigation” as to whether the 
artwork is available, and sign a written declaration to the effect that you are satisfied 
that a reproduction of the work cannot be obtained within a reasonable time at an 
ordinary commercial price. 
 
If a copy of the art work is available for purchase, then you can only copy a 
“reasonable portion” of it, which is not defined. 
 
Before you can supply the copy, you must have received from the person the 
requisite signed request. The request must contains details of the work or works 
requested and must state that the person: 
 

1. wants the material for their research or study; 
2. will not use the material for any other purpose; and 
3. has not previously been supplied by your archive with a copy of the same 

material. 
 
You can make a hard copy or a digital copy of the material for the person. If you 
make a digital copy, you can supply it electronically eg. via email, provided the 
warning notice prescribed by the Copyright Regulations is included with the material. 
Remaining digital or fax copies must be destroyed as soon as practicable after they 
have been sent to the client. 
 
By way of example, you might rely on this provision to: 
 

1. copy a painting from a book held in your collection for a student; 
2. copy a transparency you have on file for a researcher (where the original 

work depicted in the transparency is not in your collection). 
 
In both of these cases, you would have to have made a reasonable investigation to 
establish that copies of the artistic works were not available for separate purchase. 
The person should be advised that subsequent publication in print or on-line will 
require a licence from VISCOPY. 
 
Copying images for, and requesting images from, other institutions 
 
A gallery or museum can copy published artworks from its collection if requested by 
other libraries or archives and galleries or museums that can rely on the provisions. 
Similarly, you can request material from other institutions. There are two purposes for 
which material can be requested: 
 

1. for inclusion in the collection; 
2. for supply to a student or researcher who has requested it under the provision 

described above. 
 
Copies of artworks can only be supplied if the artworks accompany or explain text 
that is copied for the same person, or if copies of the works are unavailable within a 
reasonable time at an ordinary commercial price. The requesting institution is 
responsible for making investigations about availability and for making the requisite 
declaration, which is the same as described above. 
 
If a copy of the artwork is available for purchase, only a “reasonable portion” can be 
copied. 
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Copies can be supplied in digital or hard copy form. Remaining digital or fax copies 
must be destroyed as soon as practicable after they have been sent to the other 
institution. 
 
 
Touring a Show 
 
VISCOPY’s dealings with the Queensland Art Gallery which toured the “Urban Dingo” 
show provides a model for museums and galleries to structure a fair and affordable 
licence. 
 

1. We issued a “core” licence at affordable rates for the initiating museum 
2. They advised participating galleries of the copyright terms under which they 

could take the show. 
3. In particular, they issued press kits with very clear copyright requirements, 

including bylines to be used for promotional purposes. 
4. All participating museums and galleries then deal direct with VISCOPY at 

standard rates for all additional requirements. 
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NOTES TO TARIFFS 
 
Non-profit Museums:   There are several rates pertaining specifically to works hung 
in exhibitions by non-profit museums.  These cover reproduction in: 
 

! Exhibition catalogues – for non-profit museums 
! Exhibition advertising in newspapers and magazines – for non-profit 

museums 
! Postcards 
! Bill posters 
! Brochures 
! Educational course packs printed on paper 

 
All other reproductions associated with exhibitions are charged at normal tariff rates.  
The same fees and conditions apply for works from permanent collections. 
 
Fees:  All fees quoted are per reproduction per work and do not include GST. All 
amounts in Australian dollars. 
 
Minimum invoice fee: The minimum invoice is $65.00 including GST. 
 
Permission for advertising uses: VISCOPY  is obliged to seek permission from 
artists or their estates for all advertising uses of their work. Those artists/estates may 
wish to specify the fee they require if such permission is granted. 
 
Advertising:   All advertising must be licensed through VISCOPY.  To indemnify the 
gallery you should require evidence of permission granted from your advertisers 
before you supply or accept art work for publication. 
 
Promotions: Any licensed reproduction included in other reproductions used for 
advertising purposes must be licensed by VISCOPY and fees paid on advertising 
tariffs. 
 
Minimum fees for advertising and certain other uses: This tariff is intended as an 
indicator of the minimum fees payable for advertising uses. Some artists have 
reserved the right to ask for different fees than those published in this tariff for certain 
uses such as monographic publications and merchandise such as mugs and t-shirts. 
These are indicated on the relevant tariffs. Please contact VISCOPY for specific fees. 
 
Alterations:  Each and every alteration of the original artistic work requires previous 
agreement of the artist/copyright holder. Alterations include cropping, overprinting, 
changes to colour and manipulation of the image. 
 
Printers proofs:  Some artists have reserved the right to approve certain uses of 
their work. Users will be advised if printers proofs are required prior to permission 
being granted. 
 
Attribution and copyright lines:  Naming of the artist, work and copyright line is 
specifically required. Failure to comply with this condition incurs a 50% 
surcharge on the invoiced fee . 
 
Unlicensed reproductions:  Reproductions produced without first obtaining a licence 
or permission in principle from VISCOPY will be treated as unauthorised . 
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Waiving of fees: VISCOPY  is the exclusive licensee for reproduction purposes of its 
members’ works. Waiver forms signed by members are therefore usually invalid. All 
applications to reproduce VISCOPY members’ works should be sent to VISCOPY. 
 
Specimen copies: Specimen copies of reproductions are usually required by 
VISCOPY. The number required will be stipulated on the licence. Failure to submit 
the required number of specimen copies within 14 days of production or 
publication will result in termination of the licence and any reproduction 
treated as unauthorised.  
 
Photographers copyright:  There may  be joint copyright in an image that you want 
to reproduce.  The onus is on you to check if this is so.  If there is a joint copyright in 
two of our members’ works, we charge at 150%.  Otherwise you have to clear 
photographer’s copyright with the photographer.   You’ll be paying for two separate 
licences, including access to transparencies or digital files. 
 
Research fees: $100 including GST per hour, minimum one hour, applicable to 
identifying copyright owners, facilitating permissions for non- clients or pictorial 
research. 
 
Copyright policies and/or Licensing Program development:  consultancy fee 
$275 including GST per hour.  Artist/estate discount fee is $110 including GST per 
hour.  This service does not include legal advice, which must be contracted 
separately. VISCOPY provides referrals. 
 
Educational discounts:  For publications and other material specifically produced for 
educational authorities or that by the nature of their presentation, text and marketing, 
are suitable only for use by students during course work and that are not sold 
generally to the public as a reference book, apply appropriate tariff with a reduction of 
25%. 
 
Term of Tariff: This tariff is valid and in force from 1 January 2005 to 31 December 
2005. Fees are invoiced on the tariff in force at the time of invoice 
 
Territory: The fees sometimes indicate Australian use only. Refer to the territory 
guides below each base tariff if additional territories of distribution are required. 
 
Non-exclusive rights: All fees quoted are for non-exclusive rights. 
 
Terms of trade: Licences must be valid at the time of publication, production or 
commencement of an advertising campaign. VISCOPY requires all fees to be paid 
prior to the issuing of a licence and publication or within 7 days of issue in 
exceptional circumstances. If the licence fee is not paid within this time, the licence 
terminates and reproductions are treated as unauthorised. 
 
Permission in Principle authorisations:  These must be negotiated with VISCOPY 
before publication and are available to users where details such as image size and 
print run are not known until just before publication. Please note the cancellation fees 
below. 
 
Cancellation fees:  A cancellation fee of $65.00 including GST will be applicable if 
the licence and invoice has been issued but the work is not reproduced under the 
licence. A cancellation fee of $65.00 including GST will be applicable if permission in 
principle has been granted but none of the work(s) are subsequently reproduced 
under licence. 
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Errors and omissions: All errors and omissions excepted. 
 
More questions?  Contact VISCOPY on 02 9280 2844, licensing@VISCOPY.com.  
These guidelines do not constitute legal advice.  For general copyright enquiries, 
please contact the Australian Copyright Council on 02 9318 1788. 
 
 

mailto:licensing@viscopy.com
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SAMPLE: VISCOPY Terms and Conditions: Print Media 

Rights Granted 
 
1. VISCOPY Ltd grants to the Licensee a non-exclusive licence ie. the right to 

reproduce the artistic works listed in Schedule One for the purpose of making 
the Products listed, in the quantities as detailed and in the Territories as 
specified. 

2. The Licence does not allow the Licensee to print out, copy, or otherwise extract 
the Works listed in Schedule One for commercial purposes in the normal 
course of using the Product apart from the use of the Product, and the 
Licensee shall take all necessary measures to impede the commercial 
exploitation of the Work other than as anticipated by this agreement.  

“Secondary Rights” 
 
3. No ‘Secondary Rights’ are granted. For example: photocopying, electronic 

rights or ‘off-air’ video taping of broadcasts by educational institutions or 
government.  

Moral Rights: Attribution/ Cropping/Overprinting - No Alteration or Modification 
 
4. The Licensee will not alter, add to, or take away from the Works in any way 

without obtaining VISCOPY Ltd's prior written consent. The agent on behalf of 
the copyright owner reserves the right to approve all proofs prior to production. 

5. The Licensee will reproduce in or on the Product the title of the Works and the 
name of the artist along with the Copyright Line from Schedule One as close as 
possible to the reproduced image of the Work and on Products, including all 
packaging, advertising or publicity relating to the Products. 

6. If the required attribution of Clause 7 is not reproduced on the Product etc., a 
50% surcharge on the invoiced fee will be incurred. 

Please note that it is a requirement of the ‘Fair Dealing’ provisions of the 
Copyright Act 1968 that all reproductions made for ‘reporting the news’ and/or 
‘review and criticism’ must carry an attribution.  

In this context failure to attribute works is an infringement of copyright. 

Termination 
 
7. If the Licensee fails to pay the invoiced amount for the grant of the Licence 

within 7 days from the date appearing on the attached letter this Licence will 
automatically terminate. 

8. If the Licensee fails to provide the required number of copies this Licence will 
automatically terminate.  

9. If the Work is removed from the Product without the consent of VISCOPY Ltd 
this Licence will automatically terminate. 

10. On termination of this licence all rights granted under this Licence will revert to 
Viscopy Ltd. 
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Copyright 
 
11. The Artist/Estate retains all copyright in the Works. 

12. No Assignment or Sub-licensing 

13. The Licensee will not sub-license, assign or otherwise alienate any of the rights 
granted in this licence except with the express written consent of Viscopy Ltd.  

Proper Law 
 
14. This licence is subject to the law of New South Wales. 

Disputes 
 
15. All disputes arising out of this Licence shall be submitted to mediation in 

accordance with the rules of the Arts Law Mediation Service, a program of the 
Arts Law Centre of Australia, prior to having recourse to arbitration or litigation. 

Amendments 
 
16. Any amendment to this Licence must be in writing, signed by both parties & 

attached to this Licence. 
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BOOKS 
2005 
 
 
Amounts do not include GST. 
 
COLOUR OR B&W Page size up to 1/4 1/2 3/4 1/1 2/1 COVER 
Print run up to    

500 Museum only  120 130 140 150 285 380 
2,000  170 185 195 215 355 570 
5,000  185 205 215 225 405 605 

15,000  195 220 275 315 400 615 
50,000  215 265 305 365 570 805 

100,000  265 295 340 415 640 970 
each additional 10,000  20 30 40 45 60 80 
 
Minimum invoice $65 plus GST. 
 
Quantity Use Discounts  
 
For VISCOPY members’ works in the one publication: 
 10 reproductions or more  10% 
 25 reproductions or more  15% 
 50 reproductions or more  20% 
 75 reproductions or more  25% 
 100 reproductions or more  30% 
 
Educational Course Books  
 
For books specifically produced for government or local education authorities or only 
for use by students during course work, and that are not sold generally to the public 
as a reference book, apply tariff appropriate to print run with a reduction of 25%. 
 
Languages and Territories  
 
Provided the languages required are notified at the time of requesting permission, all 
foreign language editions will be included as part of the total print run. 
 
Australia    as per tariff 
+ New Zealand   Tariff + 10% 
World rights English language Tariff + 50% 
World rights all languages  Tariff + 100% 
 
Covers  
 
Please note that an artistic work used on a book cover will require a printer’s proof to 
be sent to VISCOPY for approval by the copyright holder before a licence for 
reproduction can be granted. 
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Advertising for Books  
 
THE LICENCE GRANTED DOES NOT INCLUDE ANY AUTHORISATION FOR ADVERTISING THE 
PUBLICATION. 

 
Where a book is advertised in a trade catalogue which is not for sale nor available to 
the public and where the complete front cover of the book is reproduced, no fees are 
charged. 
 
If an image is used to advertise the book in any other way permission must be sought 
in advance and fees paid. 
 
Advertising campaigns using one or more reproductions from a publication must be 
negotiated in advance with VISCOPY. 
 
Postcard Books  
 
Fees will be charged per reproduction, per work on the full or plate page interior tariff 
appropriate to the print run and rights required. 
 
Dictionaries/Encyclopaedias  
 
With a print run of up to 50,000 apply tariff for print run up to 15,000. 
With a print run in excess of 50,000 apply tariff for print run up to 50,000. 
 
Catalogues Produced by Not-for-profit Museums and Galleries  
 
For catalogues specifically produced for an exhibition, where the catalogue relates 
only to the exhibition and the works reproduced are included in the exhibition apply 
tariff “Exhibition Catalogues”. 
 
For monographic exhibition catalogues, see “Exhibition catalogues”. 
 
Monographic Books  
 
1. The percentage charged is at the discretion of the artist/artist’s Estate, but as 

an indication fee is 10% of recommended retail price. 
2. Fees payable for monographs are calculated on a percentage of the 

recommended retail selling price for rights up to world rights for the entirety of 
the print run excluding VISCOPY specimen copies, authors’ copies, press 
copies and wastage. Such exclusions cannot exceed 8% of the total 
edition/print run. 

3.  
a) Fees are payable at the time of licensing. 

 
b) Royalty agreements for the licence period may be negotiated prior to 

licensing subject to the artists/artist’s Estate’s approval. 
 
4. VISCOPY reserves the right to sight of the printer’s invoice or other evidence 

as proof of size of print run. 
 
5. For monographic exhibition catalogues, please see “Exhibition Catalogues”. 
 
Minimum Invoice Amount is $65 plus GST. 
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BROCHURES - Advertising 
2005 
 
Amounts do not include GST. 
 

◊ Catalogues 
◊ Leaflets 
◊ Prospectuses 
◊ Diaries 
◊ Pocket Calendars 
 

 
 
COLOUR OR B&W Page size up to 1/4 1/2 3/4 1/1 2/1 COVER
Print run up to    

         1,000  285 315     370 400 545 905
         3,000  315 345 400 430 570 1095
         5,000  345 370 430 455 590 1235

        30,000  400 455 510 570 685 1460
        50,000  525 590 665 685 1280 2045
        80,000  570 640 705 725 1410 2510

each additional 10,000  65 90 120 140 205 230
 
 
One-sided flyers: apply appropriate interior rate plus 10% 
Art Dealer publications:  Apply above tariff with 15% discount. 
Auction Houses signed with Viscopy: See rates attached to contracts. 
‘With compliments’ slips, business cards and letterhead: refer to Viscopy for rates. 
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BROCHURES – Editorial 
2005 
 
Amounts do not include GST. 
 

◊ Brochures 
◊ Leaflets 
◊ Annual Reports 

 
Folded leaflets: each surface once folded is to be treated as one page. 
 
COLOUR OR B&W Page size up to 1/4 1/2 3/4 1/1 2/1 COVER
Print run up to    

          1,000  145 155 180 190 275 455
          2,000  160 170 190 200 285 505
          3,000  170 180 200 215 295 545
          5,000  200 210 220 225 315 615
         10,000  215 225 260 275 345 725
         15,000  225 240 265 285 390 760
         20,000  235 250 285 295 480 805
         30,000  245 275 305 315 525 905
         50,000  265 295 330 345 640 1025
         80,000  285 315 355 365 705 1255

90,000  315 365 410 435 810 1411
100,000  355 410 470 500 910 1950

each additional 10,000  35 45 55 65 105 120
 
Non-profit Museums:  Brochures and leaflets reproducing artistic works in the 
exhibition, apply above tariff with 50% discount. 
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CALENDARS  
2005 
 
Non-Advertising  
 
Amounts do not include GST. 
 
 per Work
 Print run up to 

3,000 570
5,000 915
7,500 1253

10,000 1540
15,000 1710
25,000 2055
50,000 2275

each additional 10,000 By negotiation
 
Advertising and Promotion Calendars:  Non-advertising plus negotiable premium. 
 
Works on cover 
 
Where the work on the cover is included in the body of the calendar the fee is 
calculated on the per work basis plus 100% 
 
Where the work on the cover is not included in the body of the calendar, the fee is 
calculated on the per-work rate at 200%. 
 
A reduction may be granted if in the same calendar more than two works by 
VISCOPY’s members are reproduced: 
 

a)  more than 2:  15% 
b)  more than 4:  20% 
c)  more than 6:  25% 

 
Monographic Calendars  
 
1. The percentage payable to VISCOPY is 12.5% of the retail selling price. 
 
2. Fees payable will be calculated as a percentage of the retail selling price 

applicable in Australia, on the entirety of the print run excluding VISCOPY’s 
specimen copies, artists’ copies and wastage. Such exclusions cannot exceed 
8% of the total print run. 

 
3. Artists reserve the right to ask for different fees than these published tariffs. 

VISCOPY can advise on application. 
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EDUCATIONAL COURSE PACKS PRINTED ON PAPER 
 
Amounts do not include GST. 
 
 Page size up to 1/4 1/2 3/4 1/1 2/1 COVER 
Print run up to    

100  32 37 47 57 63 69 
200  37 42 58 69 74 84 
500  42 58 69 84 95 105 

1,000  46 63 84 90 100 116 
1,500  58 69 90 97 127 142 
2,000  79 84 95 100 142 211 

 
Print runs over 2,000: refer to Brochures – Non-advertising rates with 50% discount. 
 
Definition: Sample examination papers, teacher’s guides and materials relevant only 
to specific courses prepared by educational authorities or institutions. Papers for 
school students, prepared by not-for-profit museums in conjunction with exhibitions 
and/or their permanent collections. 
 
For textbooks, please see “Book tariff”. Where other items form part of the 
educational pack, eg CD ROMs, posters, postcards or videos, these will be charged 
according to the appropriate tariff. 
 
Quantity Use Discounts  
 
For VISCOPY members’ works in the one publication: 
 25 reproductions or more  10% 
 50 reproductions or more  15% 
 75 reproductions or more  20% 
 100 reproductions or more  25% 
 
The 25% educational discount has already been applied to these fees. 
 
Minimum invoice amount is $65 plus GST. 
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EDUCATIONAL POSTERS 
 
Amounts do not include GST. 
 
 
COLOUR OR B&W Total images per side per 

image 
1 2-4 5-10 10-20 

Print run up to    
2,000  230 170 120 95 
5,000  400 230 170 120 

each additional 1,000  70 50 40 30 
 
More than 20 images per side: By arrangement with VISCOPY. 
 
For non-educational use by museums, add 40% 
 
CONDITIONS 
 
Must include text and information other than or in addition to acknowledgment of the 
artist and work and exhibition/museum opening and closing times. 
 
Single images which are accompanied by exhibition/museum opening and closing 
times, see Bill Posters tariff. 
 
No cropping, overprinting or detailing without prior permission from VISCOPY. 
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EXHIBITION ADVERTISING IN NEWSPAPERS AND MAGAZINES 
FOR NON-PROFIT MUSEUMS 
 
Amounts do not include GST. 
 
COLOUR or B&W Page size up to 1/4 1/2 3/4 1/1 COVER 
Print run up to   

         15,000  80 95 105 120 140 
         20,000  105 120 125 130 150 
         50,000  120 130 135 150 230 

        100,000  140 150 170 205 345 
         250,000  160 180 205 225 455 
        500,000  180 205 225 255 570 

        1,000,000 or more  225 255 275 295 805 
 
Minimum invoice amount is $65 plus GST. 
 
These rates provide an 80% discount on our standard newspaper and magazine 
advertising rates 
 
Corporate collections + 40% 
Cultural or educational + 20% 
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EXHIBITION CATALOGUES 
FOR NON-PROFIT MUSEUMS 
 
Amounts do not include GST. 
 
COLOUR Page 

size 
up to 

1/4 1/2 3/4 1/1 2/1 3/1 Back 
cover 

Front 
cover

Wrap
Around

cover
Print run up to   

2,000  51 55 58 64 106 113 77 189 235
5,000  55 61 64 67 122 133 97 215 307

10,000  61 72 82 97 107 159 107 250 348
15,000  58 66 83 95 150 174 118 266 399
20,000  77 87 97 107 169 189 133 281 445
30,000  82 97 107 113 184 210 148 317 491
50,000  64 80 92 109 171 230 159 358 537

each additional 10,000  15 20 26 31 41 128 97 46 251
   

 
Minimum invoice amount is $65 plus GST. 
 
Where works are included that are not in the exhibition (eg comparative) normal book 
tariff applies 
 
Other exhibition publications see “Brochures - Non-advertising” tariff. 
 
Monographic Exhibition Catalogues for non-profit museums 
 
The percentage charged is at the discretion of the artist or estate but as an indication 
and wholly without prejudice the minimum fee is 5% of recommended retail price. 
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FINE ART NOT-FOR-PROFIT MAGAZINES 
 
Non-Advertising  
 
Amounts do not include GST. 
 
COLOUR OR B&W Page size up to 1/4 1/2 3/4 1/1 COVER 
Print run up to   

5,000  30 50 60 85 165 
10,000  40 60 70 100 175 
25,000  50 70 80 125 235 

   
 
Minimum invoice amount is $65 plus GST. 
 
The licence is granted for one issue of the publication only. Such issue to be 
specified at the time of application for copyright authorisation. 
 
This fee is based upon a “standard agreement” with non-profit art journals and 
magazines, most of which receive government subsidy. 
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MERCHANDISE 
Use of Pre-existing Image 
 
Permission and fees by negotiation with VISCOPY. 
 
Most merchandise is licensed in the range of 12 -15% of RRP with the exception of  
art museums that receive a discount rate of 10% RRP at the discretion of the 
copyright owner. 
 
Printer’s proofs and product samples must be provided to VISCOPY for approval by 
the copyright owner. 
 
Copyright by-lines must appear on the actual products. 
 
This category includes: 

◊ T-Shirts : 12 -15% of RRP x total quantity manufactured 
◊ Mugs 
◊ Key rings 
◊ Bookmarks 
◊ Notebooks 
◊ Ceramics : 3% of RRP x quantity manufactured for high 

end  RRP scale eg Christofle, as unit price decreases  go 
to 10-12% RRP) 

◊ Glassware 
◊ Gift wrap 
◊ Furniture 
◊ Pens  – minimum 6 cents per pen 
◊ Magnets  – 15% of RRP x total quantity manufactured 
◊ Diary  – eg $155.00 per image for 3,000 based on $24.95 

RRP; cover image minimum $360 - $510 up, depending 
on print run. 

◊ Notepads  – 12% of RRP x quantity be manufactured 
◊ Watches – 12% of RRP x quantity be manufactured 
 

Some exceptions   
◊ Towels are rarely accepted by Picasso 
◊ Carpets use of Indigenous images MUST be approved in 

writing by artists and/or copyright owner. 
 
New /Commissioned Work involves initial brief, acceptance and fee plus royalty 
agreement under contract.  As a guideline only, we recommend a minimum 
commission fee of $565 plus GST, for example, in commissioning textiles. 
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NEWSPAPERS, MAGAZINES & NEWSLETTERS - Advertising 
2005 
 
Amounts do not include GST. 
 
COLOUR OR B&W Page size up to 1/4 1/2 3/4 1/1 COVER 
Print run up to   

         10,000  400 465 485 580 685 
         20,000  515 580 605 635 735 
         50,000  580 635 655 735 1160 

        100,000  695 735 855 1025 1690 
        250,000  805 915 1035 1160 2320 
        500,000  915 1035 1160 1265 2850 

1,000,000 or more  1160 1265 1370 1480 4010 
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NEWSPAPERS, MAGAZINES & NEWSLETTERS – Editorial 
2005 
 
Amounts do not include GST. 
 
COLOUR OR B&W Page size up to 1/8 1/4 1/2 1/1 COVER 
Print run up to   

          50,000  140 180 230 295 580 
         100,000  180 230 350 465 685 
         150,000  230 285 400 515 925 

     300,000 or more  285 400 515 685 1370 
   

 
 
Museum and Gallery Society newsletters receive a 50% discount. 
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POSTCARDS 
 
Amounts do not include GST. 
 
These rates also applicable for postcards distributed for free. 
 
POSTCARDS 
$0.30 per card up to 150 x 110 mm 
$0.46 per card up to 300 x 220 mm 
 
These fees are per reproduction per work and apply to 100% of the print run, 
excluding VISCOPY’s specimen copies. 
 
VISCOPY reserves the right to sight the printer’s invoice or other documentation as 
evidence of the print run. 
 
Minimum invoice amount is $65 plus GST. 
 
POSTCARDS published by non-profit Museums  
 
$0.14 per card up to 150 x 110 mm 
$0.23 per card up to 300 x 220 mm 
OR 10% RRP, whichever is the higher amount. 
 
Larger sizes are to be by special arrangement with VISCOPY. 
 
These fees are per reproduction per work and apply to 100% of the print run, 
excluding VISCOPY’s specimen copies. 
 
VISCOPY reserves the right to sight the printer’s invoice or other documentation as 
evidence of the print run. 
 
Minimum invoice amount is $65 plus GST. 
 
POSTCARDS AND INVITATION CARDS NOT FOR SALE 
 
Published by non-profit Museums: $0.07 per card 
Other organisations: $0.12 per card 
 
Minimum invoice $65 plus GST. 
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POSTERS, PRINTS, BILLBOARDS 
 
Amounts do not include GST. 
 

1. Bill Posters NOT FOR SALE 
 

‘Poster size ‘up to
A4 size

210x295

‘up to
A1 size

600x840

‘Up to 
A0 size 

840x1200 

‘Larger
(up to 2 sqm)

Print run up to  
100 105 390 580 745
250 170 745 1160 1480
500 230 1055 1610 2100

1,000 350 1420 2110 2560
2,000 465 1740 2530 3010
3,000 580 2635 3745 4500

each additional 1,000 copies 60 105 150 180
  

 
 
Discounts  
 
Exhibitions by non-profit Museums:  If the event advertised is an exhibition 
containing items made by the artist whose work is depicted on the poster, a discount 
of 50% is granted. Where the posters are sold at the museum, or any other outlet, 
however, the full schedule for  Individual prints and posters for sale  tariff applies. 
 
Other cultural events:  If the advertisement is for any other cultural event, eg 
theatre, concerts, readings, etc. a discount of 40% is granted. 
 
The poster must contain the title of the event/exhibition, venue, dates and hours of 
opening to qualify for either the exhibition or cultural event discount. 
 
Conditions  
If a certain number of posters is not used up for one of the above purposes and is 
subsequently for sale, the schedule for  Individual prints and posters for sale  
applies to the surplus. Typically, the cost will be 10% of RRP. 
 
Sizes larger than those covered above require special conditions. 
 
Each and every alteration of the original copy (eg cropping, overprinting) requires 
previous agreement. 
 
Upon request by VISCOPY a specimen printer’s proof must be presented for 
approval of the artist or the copyright holder. 
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2. BILLBOARDS LARGER THAN 2M2/PUBLIC TRANSPORT POSTERS/TAXI 
POSTERS/METROLITES 

 

Sites 3 Months 6 Months 12 Months 

‘1-4 725 885 1120
‘5-10 803 980 1230

‘11-20 1035 1240 1560
‘21-50 1390 1690 2110

‘51-100 1600 1960 2455
‘101-250 1825 2215 2790

‘251-1000 2550 3110 3900
  

 
Plus 10% for every 500 sites over 1,000 
 
Apply Restricted rights for period of advertisement exposure 
 
Additional notes for billboards:- 
Supersites Add 10% 
(A supersite is defined as a billboard which is over 48 sheets or has a prominent 
display location ie. main roads, motorways etc).  If both conditions apply consider 
charging an additional 15-20% on normal prices. 
 
Permanent display, which is non advertising, billboard price less 10% 

3. AIRPORT POSTER ADVERTISING 
Amounts do not include GST. 
 
Size up to 1 Site 2-4 Sites 5-10 Sites 
1000 x 1500mm 
(40” x 60”) 

815 1055 1370 

2000 x 3000mm 
(80” x 120”) 

940 1210 1580 

Over 2000 x 3000 1130 1480 1930 
    
4. INDIVIDUAL PRINTS AND POSTERS FOR SALE  
 
◊ art prints ◊ art posters ◊ mini prints 
 
All art prints etc are calculated at 10% of RRP or the tariff below, whichever is 
the higher amount. 
 

Poster size up to
A4 size

210x295

up to
A3 size

300x420

up to
A2 size

420x600

up to 
A1 size 

600x840 

up to 
A0 size 

840x1200 

larger
(up to 2 

sqm)
Print run up to   

100 80 95 120 170 275 350
250 100 155 285 465 625 735
500 135 250 525 825 1110 1510

1,000 275 460 950 1440 1930 2780
2,000 505 845 1910 2700 3535 5345
3,000 725 1120 2635 3480 4875 7435

each additional 1,000 copies 125 230 475 725 970 1390
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Conditions  
 
Each and every individual use of a work of art as a poster or print requires previous 
agreement of the copyright holder(s). 
 
Sizes larger than those covered above require special conditions. 
 
Fees for posters or prints with a retail selling price of above $25 are to be by special 
arrangement with VISCOPY.  A fee of 10% of RRP applies. 
 
Upon request by VISCOPY a specimen printer’s proof must be presented for 
approval of the artist or the copyright holder. 
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FILM, VIDEO, TELEVISION – Commercial and Non-commercial 
 
 
 

  

 
Budget 

  
  Up to $4m $4m - $8m $8m - $15m $15m+ 

Medium Australia World Australia World Australia World Australia World
Student/Film 
Festivals        350   350 N/A N/A N/A N/A N/A N/A 
Corporate 390  1,165 N/A N/A N/A N/A N/A N/A 
TVCs 12 months 980  1,965 10,230 20,460 N/A N/A N/A N/A 
Cinema Cs 12 
months 80  165 5,115 10,230       
TV Pilots 215  440 N/A N/A N/A N/A N/A N/A 
                
Cinema releases 80  115 85 120 125  125  225 225 
Home DVD & 
video 80  115 85 120 125  125  225 225 
TV all 
formats/delivery 165  220 170 230 235  235  440 440 

Buyout 325  445 345 465 480  480  890 890 
 
 
Amounts do not include GST. 
 
All rates are flat fee, per-work. 
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MULTI MEDIA  
           
 
CD-ROM / DVD STILL IMAGES 
 
Amounts do not include GST. 
 
Subject to approval by VISCOPY.  
 
The applicant must ensure that adequate acknowledgment of the artist and clear 
copyright notices appear on the screen where the work appears, as well as on the 
packaging. 
 
No secondary or third-party rights will be granted. 
 
   World 

Print run up to    

500   65 

1,000   120 

3,000   200 

5,000   250 

10,000    285 

20,000   350 

30,000   420 

40,000   500 

additional 10,000   80 

    

 
These rates apply to all users.  
 

Video sequence 
See Film & Television, Non-Feature tariff 
 
For Packaging: see CD Cover rate below. 
 

Compact-Disc/CD-Rom Cover 
See Electronic Media Print Packaging & Inserts tariff 
 
 

DIGITAL IMAGES 
 
GENERAL NOTE on licensing works for Databases, Intranet and Internet 
 
There are two types of rights involved in licensing a visual database :  
1 the right of reproduction to ‘fix’ the work in the database; and also  
2 the communication right.  
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Therefore, ALL databases attract a two-tier fee structure:  
1 reproduction rights (Fixation on the master disk) are charged once; 
2 communication rights are invoiced each year e.g. for Intranet or Internet. 
 
DATABASES digitisation of an image or storage on a database is an exercise of the 
reproduction right.   
 
Commercial 
The standard fee for artworks stored in an electronic database is $6 per image.  
 
Cultural- Non-Profit 
Non-profit cultural institutions receive a 50% discount unless the purpose/s for which 
they are storing images is/are exceptions under the Copyright Act 1968 in which case 
it is free. 
 
 
INTERNET use is an exercise of the communication right. 
 Commercial 
 Non-commercial/non-advertising - free access  
 Cultural- Non-Profit 
 
Conditions  
Permission is required for any digitisation of VISCOPY members’ works, including 
‘storage’ in databases. The Copyright (Digital Agenda) Act clarifies all rights and 
requirements. 
 
Copyright byline is required next to each work. 
 
Copyright Notice with link to http://www.viscopy.com is required for each site. 
 
See Licence form for specific technical requirements which are reflected in our Terms 
and Conditions. 
 
Amounts do not include GST. 
 
Standard Agreements can be developed with all users who wish to license 
Databases with Internet and/or Intranet. 
 
 
INTERNET - COMMERCIAL  
 
Home Page  standard rate 1 year: $580; over 100,000 hits per week @ $1160 
Banner Advertising    1 year: $580; over 100,000 hits per week @ $1160 
 
Multiple uses of same image: 2nd Screen etc @ 40% published rate. 
Icons @ 50 % rate or not less than $180. 
Higher volume images rates are negotiable e.g. 40 images @ $70 per image. 
 
Further discounts apply if image is also licensed for print media.  
 

http://www.viscopy.com/
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INTERNET - NON-COMMERCIAL/NON-ADVERTISING - FREE ACCESS  
Images per use for 1 year 
 

1-5              285 
   6-9              145 
  10-19              130 
  20-29              120 
  30-39     95 
                        40-49                                                 90 

50-100     85 
 
 
INTERNET - CULTURAL INSTITUTIONS 
including museums, galleries, libraries and other non-profit institutions. 
 
Images per use for 1 year, per image 

  1-5*    120 
  6-9      67 
  10-19      62 
  20-29      57 
  30-39      52 
  40-99      46 
  100-199     36 
  200-499     34 
  500-1000     29 

more than 1000    23 
or negotiable upon request. 
•  *Home page rate 
•  Icons rate, according to use. 
 

 
COLLECTION CATALOGUE ON INTERNET   
(Catalogue must be derived from museum’s own collection) 
VISCOPY offer a volume licence for over 1,000 images at a special rate by 
agreement with CIAGP members.  
Licence is for one year, annually renewable. 
 
MUSEUM EXHIBITIONS REPORTED ON INTERNET 
Media reports on current exhibitions come under the ‘Fair Dealing’ exceptions of the 
Copyright Act, however the work and agency must be attributed.  
 
VISCOPY does not regard the uploading of ‘image’ galleries of works contained in 
the exhibition to come under the ‘Fair Dealing’ provisions. Public Relations staff must 
advise the media that the works on Home Pages, in ‘Galleries’ or in advertorials or 
competitions is subject to a licence by VISCOPY. 
 
INTRANET use is another exercise of the communication right.  
 
Duration ongoing, subject to annually renewable licence. 
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INTRANET - Commercial  
 
No of Works Hits per work/5 ys 

1-50 ex. 
1--9 855 
10-19 770 
20-29 695 
30-39 625 
40-50 560 
  
 
. For copies and ‘printouts’ higher than 50 prints add 
. 10% for 50-100 
. 20% for 101-200 
. 40% for 201-400 
. 60% for 401-600 
. 80% for 601-800 
. 100% for 801- 1000 
. 250% for 1001-2500 
. 500% for 2501-5000 
. 1000% for 5001-10,000. 
 
Advertising will attract rates based on the Internet-commercial fee scale.  
 
 
INTRANET Cultural- Non-Profit 
 
Works must be derived from the museum’s own collection. 
 
Exceptions to this tariff provided in the Australian Copyright Act 1968 for internal 
archival, conservation or administrative purposes. 
 
Public Display Rights - free communication to the public by kiosks* situated 
within the cultural institution 
*Applicable to all screens that approximate standard computer terminals. 
Fee for one year 
 
No of Works             
1-9 485 
10 - 49 580 
50 - 99 785 
100 -199 805 
200 - 499 1000 
500 - 999 1550 
1000 - 2999 1950 
3000 - 4999 2445 
5000 - 9999 3290 
10,000 - 19,999 3795 
20,000 - 29,999 4745 
30,000 - 39,999 5940 
40,000 - 49,999 7415 
more than 50,000  11600 
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Printouts from computer terminals - reproduction rights must be monitored and 
attract a 15% additional fee on the invoice. Annual meter readings are required by 
VISCOPY. 
 
 
Public Display Rights - free communication to the public by screens* situated 
within the cultural institution 
 
*Applicable to all plasma screens etc. 
 
Fee for one year 
 
Size No of Works 
Less than 180cm 1-50 220 
 51-999 350 
Greater than 
180cm 

1-50 465 

 51-999 695 
 
VIDEO WALLS 
 
Fee for one year 
 
Size No of Works 
Internal location 
less than 4 sq m 

1-50 580 

 51-999 1160 
Internal location greater 
than 4 sq m 

1-50 1160 

 51-999 2320 
External location less 
than 4 sq m 

1-50 1160 

 51-999 2320 
External location greater 
than 4 sq m 

1-50 2320 

 51-999 4640 
 
 
Special Agreements are available for museums and galleries, according to the above 
rates and requirements of copyright owners or their agents.   
 
 
EDUCATIONAL INSTITUTIONS 
 
INTERNET: see above rates for cultural institutions. 
 
INTRANET/DATABASE: apply cultural institutions’ rate.  
A ‘digitisation’ agreement for slide collections is subject to the Part VB Statutory 
Licence AVCC and/or MEETYA must send a copy of all records to VISCOPY and 
CAL. 
 
University Art Museums are also able to enjoy a special collective ‘national’ licence 
rate based on the Cultural Institutions rate. Contact VISCOPY. 
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